
When creating a product feed that will support your shopping campaign objectives it’s
important to take a closer look at the list of products you’re going to advertise. 

Although it’s an optional step in setting up your product feed, it’s one that can make a
significant difference in your campaign ROI.

If you were to take your ad conversions under a microscope, you’d likely discover that
not every sale benefits your wallet. 

For example, it might be that the advertising costs for a selected group of low-margin
products outweigh your profit, dragging down the overall ROI. This could be easily avoided
by excluding these kinds of items from your data feed. 

To set an exclusion rule, head to the 2nd tab in the Edit Feed panel:

Here you can decide to exclude products based on a number of factors, including low price
or margin, seasonality, availability, or any other information present in your data source.

For example, if I wanted to exclude my summer collection during wintertime, I could set a
rule that looks like this:

 Include and Exclude Products

In that specific case, starting with the beginning of April, my summer collection would be
automatically re-included in the product feed.

Another popular exclusion factor is product availability. It’s important to mention that Google
Shopping pauses advertising for out-of-stock products all by itself. In short - there is no need
to exclude them from the feed. For other channels, however, it’s a recommended practice to
exclude the unavailable items.

https://lh3.googleusercontent.com/VwhfXBrP6R8aWSGg0tK8FUKGzjTllWFK_IBetH3LkLg8DRSD5daoMwwaNplmsVaknBgfoa86Z8Fz0-QlQDhKDcgaIcCXnnjYmeWW069T

